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Programme Outcomes
PO1 - Enables learners to get theoretical and practical exposure in the commerce sector which
includes Accounts, Commerce, Marketing, Management, Economics, Environment etc.

PO2 - Develops communication skills and build confidence to face the challenges of the
corporate world.

PO3 - Enhances the capability of decision making at personal and professional levels.

PO4 — Makes students industry ready and develop various managerial and accounting skills for
better professional opportunities.

POS - Develops entrepreneurial skills amongst learners.
PO6 - Strengthens their capacities in varied areas of commerce and industry aiming towards

holistic development of learners.

PO7 - Thus, after completing their graduation learners develop a thorough understanding of the
fundamentals in Commerce and Finance.

SN | YEAR Name of the Course Outcomes
01 | B.COM -1 PAPER -1 1. Provides knowledge of various
Financial Accounting | accounting concepts, conventions and
policies by ICAL

2.Inculcates the techniques, methods and
practice of preparing final accounts, hire
purchase accounting and Departmental
accounting

3.Enhances  understanding of the
techniques of consignment, Branch and
their Accounting methods.

4.Acquaints students with the knowledge
of accounting procedures related to fire
insurance claims and their processes
5.Assists students to develop their
understanding of the Topics in
Accounting for Partnership.

PAPER-2 1.Corporate communication helps future
BUSINESS managers and employees in performing

COMMUNICATION managerial functions smoothly.




2..Creates awareness, imparts knowledge,
shapes attitudes and overall improves
overall interaction

3.Equipsthe students to learn the
principles of effective communication so
that they can communicate with
confidence in the corporate world.
4.Imparts the techniques of group
discussion, the guidelines of preparing for
the interview along with the knowledge of
drafting different formats of letters like
inquiry,sales,marketing,claim,
adjustments, appointment and termination
5..Develops critical understanding of
different  practices associated  with
business communication

PAPER-1
BUSINESS
MATHEMATICS

PAPER-2
BUISNESS
REGULATORY
FRAMEWORK

1. Study the concept of Diagrammatic
Representation

2. Calculate Measures of Central
Tendency for the given data.

3. Obtain the solutions of Measures of
Dipersion with simple problems.

4. Understand the concept of
Correlation in Bivariate distribution.
5. Study the concept of Regression and
Properties of correlation and
regression

coefficients.

1.Provides a brief idea about the frame
work of Indian business law.

2 Familiarizes the students with case law
studies related to business law.
3.Acquaints students with laws related to
Indian Companies’ Act 2013, IPR,
Partnership Act 2008, and Consumer
Protection Act.

4.Provides basic knowledge regarding
creation of contract.

5.Provides the knowledge regarding
negotiable instruments and remedies in
case of dishonor of instruments.

PAPER -1
BUSINESS
ENVIRONMENT

1. To make the students aware about
the Business and  Business
Environment.

2. To develop entrepreneurial
awareness among students.

3 .To motivate students to make their

mind set for thinking entrepreneurship

as career.
4.Get an idea about cooperative
societies and Cooperative society




PAPER-2
BUSINESS
ECONOMICS

movement in India
5.Students can able developing and
delivering effective presentations

1.Understand the role of business
economics in decision making

2 Analyse the demand determinants
and measuring price elasticity of
demand

3 Analyse the peculiarities of
factors of production

4 Evaluate the supply and cost
analysis of Total, Average and
marginal curves.

5 Identify Equilibrium, price and
output decisions in various market
forms.

02

B.COM II

PAPER-1
COST ACCOUNTING

PAPER-2

PRINCIPLE OF
BUSINESS
MANAGEMENT

1. Aimed to familiarize the concept of cost
accounting

2.Helps to gather knowledge on preparation
of cost sheet in its practical point of view
3.To facilitate the idea and meaning of
material control with pricing methods

4. Develop the knowledge about
remuneration and incentives

5.To introduce the concept of overhead cost

1.To acquire knowledge on principles of
management

2.To understand the corporate strategic
planning techniques

3To acquire the knowledge on organization
structure

4.To familiarize with the different types of
leadership

5.To acquaint students with various the
techniques of controlling and co-ordination
management techniques like Quality Circle,
TQM, BPR and Six Sigma

PAPER-1
CORPORATE
ACCOUNTING

PAPER 2
COMPANY LAW

1.Enabling the students to understand the
features of Shares and Debentures
2.Develop an  understanding  about
redemption of Shares and Debenture and its
types

3.To give an exposure to the company final
accounts

4.To provide knowledge on Goodwill

5. Students can get an idea about internal
reconstruction.

1. To understand the provisions of
Company Act 2013.

2. To familiarize on capital structure
and the procedure of share




allotment.

3. To attain knowledge on rights and
duties of shareholders, members
and types of meetings in the
companies.

4. To familiar with rules and
regulations relating to appointment
of directors

5. To acquire the knowledge on
modes and procedure of winding up
of companies

PAPER-1 BUSINESS
STATISTICS

PAPER-2
FUND. OF
INTREPRENEURSHIP

1. Study the concept of Diagrammatic
Representation

2. Calculate Measures of Central
Tendency for the given data.

3. Obtain the solutions of Measures of
Dipersion with simple problems.

4. Understand the concept of
Correlation in Bivariate distribution.
5. Study the concept of Regression and
Properties of correlation and
regression

coefficients.

1. To make the students aware about
the Business and Business
Environment.

2. 2.To develop entrepreneurial
awareness among students

3. To motivate students to make their
mind set for thinking
entrepreneurship as

4. To understand the concept,
functions and growth of
entrepreneurship

5. .To familiarise with project
identification and feasibility
analysis

03

B.COM III

PAPER-1 INCOME
TAX

PAPER-2 AUDITING

01. To collect the basic concepts and
definitions of Income Tax Act 1961

02. To know the residential status of assesse
and incomes exempted from tax

03. To familiar with the computation of
income from salary

04.To familiar with the computation of
income from house property

05. To familiar with the computation of
income from business and profession

01. - To acquaint themselves about the
concepts and principles of auditing ,
auditing process and the objectives of
auditing

02.-To familiarize with basic terms used in
auditing




03.To know more about internal control and
internal check system

04.To understand the duties and liabilities
of a company auditor

05.To get knowledge about preparation of
audit report,

PAPER-1 INDIRECT
TAX WITH GST
PAPER-2
MANAGEMENT
ACCOUNTING

01. 1- To provide knowledge about goods
service tax

02.To create employability to the students
in the commercial tax practices

03. To understand the procedure for
registration, payment and refundof GST

4- To know tax related with movement of
goods

05- To understand the appeals, offences and
penalties with respect to GST

PAPER-1 FINANCIAL
MANAGEMENT

PAPER-2 FINANCIAL
MARKET OPERATION

1.To learn the theoretical foundations of
financial management and Financial
management decisions.

2.- To familiarize the theories of capital
structure and the concept of cost of capital
3.- To evaluate feasibility of various
investment options

4.To provide basic knowledge about
working capital management

5.To understand the factors determining
dividend policy adopted by companies

1. To introduce the operations of Indian
financial system to the students

2.To create awareness regarding the
operations of primary market in India

3. To understand the role of secondary
market in the financial market operations
4 To gain knowledge about the mutual
funds, its operations, advantages and
disadvantages.

5To acquire knowledge about the various
derivative instruments deal in the Indian
financial market.

PAPER-1 PRINCIPLE OF
MARKETING

PAPER-2
INTERNATIONAL
MARKETING

1.To recollect concepts on ethical
management practices in the business and
appreciate the value system of ancient
times and its applicability to modern
business situations

2.To bring up value system in an
organization based on ethics and provide
knowledge about ethical decision making
3.To know the role of ethics in corporate
governance.

4 To create knowledge about ethics and its
application in functional areas of business
5. To create knowledge about ethics and
corporate social responsibility

1. It places individual objectives at
one end and organisational object
at the other end of the definition,




thus stressing a relationship
between a consumer and an
organisation.

2. It recognises that it is improper
for a firm to create a product first
and then look for a place to sell it

3 It makes clear what is to be
exchanged is not restricted to only
products but also includes
services.

4. It acknowledges that place is
just a part of the marketing mix,
and that the distance between
markets makes it neither more nor
less important than the other parts
of the mix.

5. It implies that ‘Multinational
Process’ is not a mere repetition of
international marketing process.
The Four Ps (Product, Place,
Promotion and Price) of marketing
must be integrated and
coordinated.




